Table of Contents

10.

Contributors
Preface
Clare M. Hasler (University of California, Davis)

The Impact of Regulationson the Business of Nutraceuticals in the
United States: Yesterday, Today, and Tomorrow
Kathie L. Wrick (The Food Group)

The Regulatory Context for the Use of Health Claims and the
Marketing of Functional Foods: Global Principles
Michael Heasman (Food for Good)

Regulation of Quality and Quality Issues Worldwide
Joy Joseph (Pharmavite Corporation)

Organic Food Regulations: Part Art, Part Science
Kathleen A. Merrigan (Tufts University)

Health Claims: A US Perspective
Victor Fulgoni (Nutrition Impact, LLC)

Food and Drug Administration Regulation of Dietary Supplements
Sephen H. McNamara (Hyman Phelps & McNamara, PC)

Tropicana Pure Premium and the Potassium Health Claim: A Case Study
Carla McGill (Florida Department of Citrus)

The Importance of the Court Decision in Pearson v. Shalala to the
Marketing of Conventional Food and Dietary Supplementsin the
United States

Elizabeth Martell Walsh, Erika King Lietzan, Peter Barton Hutt
(Covington & Burling)

Dietary Supplements and Drug Constituents: The Pharmanex v. Shalala
Caseand Implicationsfor the Pharmaceutical and Dietary Supplement
Industries

Daniel A. Kracov, Paul D. Rubin, Lisa M. Dwyer (Patton Boggs, LLP)

The Role of the Federal Trade Commission in the Marketing of
Functional Foods
Lesley Fair (Federal Trade Commission)

Vii
xiii

37

69

79

89

101

109

137

149



