
Contents 

List of tables x
 

Note xii
 

INTRODUCTION AND GENERAL SUMMARY
 

A.	 Scope and purpose of the study 1
 

Chapter 1. 

Chapter 2. 

B.	 Product description 1
 
C.	 Summary of market opportunities for 2
 

developing countries
 

The world market	 4
 

A.	 Supply and demand 4
 

1 Production 4
 
2.	 Exports 5
 
3.	 Imports 7
 
4.	 Consumption 9
 

B.	 Market characteristics 10
 

1- Market segments 10
 
2.	 Consumer habits and product 10
 

preferences 
3.	 Packag ing size and
 
4.	 Sales promotion and
 

C.	 Distribution
 

D.	 Competition and prices
 

1 Competition
 
2.	 Prices
 

E. Market access
 

Belgium-Luxembourg
 

A.	 Supply and demand
 

1 Domestic production
 

type 11 
advertising 12 

13 

13 

13 
14 

17 

18 

18 

18 
2.	 Imports, re-exports and apparent 18
 

=nsumption
 
3.	 Imports by origin and re-exports 19
 

by destination
 

B.	 Market characteristics 19
 

1•	 Market segments 19
 
2.	 Consumer habits and product 19
 

preferences
 
3.	 packaging size and form 20
 

Administrator
Text Box
382.41531 ITC



Annex: 

Chapter 3. 

Annex: 

Chapter 4. 

C. Prices	 20
 
D. Distribution	 20
 
E. Market access	 22
 
F. Prospects	 22
 

Useful names and addresses	 23
 

Denmark	 25
 

A.	 Supply and demand 25
 

Domestic production	 25
 
Imports, exports and apparent 26
 
consumption 

3.	 Imports by origin 26
 

B.	 Market characteristics 28
 

1.	 Market segments 28
 
2.	 Consumer habits and product 28
 

preferences
 
3.	 Packaging size and type 29
 
4.	 Sales promotion and advertising 29
 

C.	 Competition and prices 30
 

D.	 Distribution 30
 

1.	 Agents and importers 30
 
2.	 Retail organizations/buying groups 30
 

E.	 Market access 31
 

F.	 Prospects 31
 

Useful names and addresses	 32
 

France	 34
 

A.	 Supply and demand 34
 

1.	 Domestic production 34
 
2.	 Imports, exports and apparent 35
 

consumption
 
3.	 Imports by origin 35
 

B.	 Market characteristics 37
 

1 •	 Consumer habits and product 37
 
preferences
 

2.	 Brands 37
 

c.	 Prices 37
 



Annex: 

Chapter 5. 

Annex: 

C.	 Distribution 37
 

1 •	 Agents and importers 38
 
2.	 The catering and institutional 38
 

sector
 
3.	 Retail organizations/buying groups 38
 

E.	 Market access 38
 
F.	 Prospects 39
 

Useful names and addresses	 41
 

Federal Republic of Germany	 43
 

A.	 Supply and demand 43
 

1 •	 Domestic production 43
 
2.	 Imports, exports and apparent 43
 

consumption
 
3.	 Imports by origin 47
 

B.	 Market characteristics 47
 

1 •	 Market segments 47
 
2.	 Consumer habits and product 47
 

preferences
 
3.	 Packaging size and type 49
 
4.	 Sales promotion and advertising 50
 

C.	 Competition and prices 50
 

D.	 Distribution 50
 

1 •	 Agents and importers 51
 
2.	 The catering and institutional 52
 

sector
 
3.	 Retail organizations/buying groups 52
 

E.	 Market access 53
 

1 •	 Quantitative restrictions and 53
 
customs duties
 

2.	 Food laws and regulations 53
 

F.	 Prospects 55
 

Useful names and addresses	 56
 



Chapter 6. 

Annex: 

Chapter 7. 

Netherlands	 59
 

A.	 Supply and demand 59
 

1.	 Domestic production 59
 
2.	 Imports, re-exports and apparent 59
 

consumption
 
3.	 Imports by origin and exports by 60
 

destination
 

B.	 Market characteristics 60
 

1 •	 Market segments 60
 
2.	 Consumer habits and product 62
 

preferences
 
3.	 Packaging size and form 62
 
4.	 Sales promotion and advertising 62
 

C.	 Prices 62
 

D.	 Distribution 62
 

1 •	 Agents and importers 63
 
2.	 The catering sector 63
 
3.	 Retail organizations/buying groups 63
 

E.	 Market access 64
 

F.	 Prospects 64
 

Useful names and addresses	 66
 

Sweden	 69
 

A.	 Supply and demand 69
 

1 •	 Domestic production 69
 
2.	 Imports, re-exports and apparent 69
 

consumption
 
3.	 Imports by origin 71
 

B.	 Market characteristics 71
 

1 •	 Market segments 71
 
2.	 Consumer habits and product 71
 

preferences
 
3.	 Packaging size and type 72
 
4.	 Importers' requirements 72
 
5.	 Sales promotion and advertising 72
 

C.	 Competition and prices 73 



D.	 Distribution 73
 

1 •	 Agents and importers 73
 
2.	 The catering and institutional 74
 

sector
 
3.	 Retail organizations/buying groups 74
 

E.	 Market access 75
 

1 •	 Quantitative restrictions and 75
 
customs duties
 

2.	 Food laws and regulations 75
 

F.	 Prospects 76
 

Annex: Useful names and addresses	 77
 

Chapter 8. Switzerland	 79
 

A.	 Supply and demand 79
 

1 •	 Domestic production 79
 
2.	 Imports, re-exports and apparent 79
 

consumption
 
3.	 Imports by origin 81
 

B.	 Market characteristics 81
 

1 •	 Market segments 81
 
2.	 Consumer habits and preferences 81
 
3.	 Packaging size and form 82
 
4.	 Sales promotion and advertising 82
 

C. Competition and prices	 82
 

D. Distribution	 83
 

1 •	 Agents and importers 83
 
2.	 The catering and institutional 83
 

sector
 
3.	 Retail organizations and buying 84
 

groups
 

E.	 Market access 85
 

1 •	 Quantitative restrictions and customs 85
 
duty and levies
 

2.	 Food laws and regulations 85
 

F.	 Prospects 86
 

Annex: Useful names and addresses 87 



Appendices 

I. 

II. 

III. 

Bibliography 

Customs duties of the European Economic 91 
Community (EEC) 

TACEC standard for canned asparagus 93 

National standard for canned asparagus in 103 
the Federal Republic of Germany 

105 




