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Adn “Bdliee” Wegnianldiundniue AFundn
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MSOONIVUIWOADIAaOU IWOBIARENEU (EcoDesign)
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nausldlua (Recycle) wagnisianiingd (Repair) mﬂizqﬂﬁﬂ%’lunﬂﬁqwmqw?%%mﬁmﬁmbﬁ ADFILA
NINUHUKARA T NasaarLul nIWaR nnsunlills wazniaviaananasnasldiada aonudiAaag
EcoDesign fliflulieaiatinmilyni1aananasnupaatanandiiati vaneelanudAtAanI1sALes

1 a v = o | ar v L [ ar a o
niraseananaae iiesanniutRqriulrivialungasimunuas idaasiiy avnanelsl auigendni vie
A i 1 v a v =3 o o v a ) ~ v A
iy Andbiaanaulas uaunanaaunindy ey iulAeaan1gaandenIu BALA N TE T UN19NITANT
ANWUSNUNNIINENAMIAREN iy T2idieugantunganndlAE naandanuana g liuagdidnnaeind
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(EcoProduct)

MSOONIVUWAONTUABO:MSIWNE (Biomedical product design)

nssrauanusaNierns UTENLNARYN Han
AundngluniseanuuuidsiinmAregia nanAwe
Faznrsunng ARaITUINIAIuan wLInganly
NTLLIUNTIRLUAL WA UNNRA N UM TINTULIUNNTERR
FLULARRINARA UM TN 1TUNNE vinlddgunTnan
ey 1euds wazdiunnidseanainlsaneiuna
WAZADNUNENLNALAT RN BAdlANIN

T15A15sASHINYIAIAASUSANTS 31




MSOONIUUWANTUAIKENENKSUINSODIE Wwhmealunogonres
(Steel product design for home electric)

NTRANULLNARADIARIATS antnwanaan  wannafludauilsznaufdrAguazuainuaialunig
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osaaNided (Green foods)
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MsooNIuUWANTUXNIS TunSaSou (Household product design)
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1. aanTdenaues

2. nbigmnsningunnlglualagean (recycling)

%3 A a
3. AduANdan LUy
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Misooniuuanaiwiiaanaindadide)
(Wire and cable eco-green design)
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(LAN cables)
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(Eco design for electric)
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EEE (Electric and electronic equipment) tilu
gravnssniluguazlniafigeluanavnsaunis
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15 mws-ﬁ”mmimmmmﬁwuﬂgummmz
NATFIUNNIHAER L1 A& WEEE (Waste electrical
and electronic equipment) AN@3 RoHS (Restric
of use of certain hazardous substances in
electrical and electronic equipment) ANde EuP
(Estrablishing a framework for the setting of
eco-design requirements for energy using
products)

2. ANMNABINTAUARIALATLLTLNARLTHY
(market/green consumer)

3. ANNNTUNATALURIAIANT (corporate
responsibility)

4. ﬁQQH'qﬂ‘mu (supply chain)

115d1sAsNTIng1diIdasusnils 33



0ANNAITED (green label HSO eco-label)
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