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Issue Index

●     A place of natural safety

October 2006

Consumers are increasingly on the lookout for products that contain no preservatives or that are preserved naturally, so 
manufacturers are increasingly in search of materials that will do just that

●     ABIHPEC focus on R&D

October 2006

●     Art of seduction

October 2006

Coty describes Miss Sixty Elixir as “sensual and captivating” and the purple bottle is designed by Cent Degrés to capture 
that seductive message. Shaped like a phial that could contain a secret potion, the charm imagery continues with the...

http://www.cosmeticsbusiness.com/issueIndex.asp?issueCode=4 (1 of 16)11/4/2550 16:05:57

http://www.cosmeticsbusiness.com/marketplace_category_index.asp?categorycode=10001&navcode=133
http://www.cosmeticsbusiness.com/marketplace_category_index.asp?categorycode=10002&navcode=139
http://www.cosmeticsbusiness.com/marketplace_category_index.asp?categorycode=10003&navcode=135
http://www.cosmeticsbusiness.com/site_map.asp?navcode=13
http://www.cosmeticsbusiness.com/Publicationindex.asp?navcode=14

http://www.cosmeticsbusiness.com/index.asp
http://www.cosmeticsbusiness.com/story.asp?storyCode=275
http://www.cosmeticsbusiness.com/story.asp?storyCode=648
http://www.cosmeticsbusiness.com/story.asp?storyCode=172


cosmetics business

●     Bathtime boost

October 2006

Le Laboratoire du Bain supplies three categories of effervescent bath powders: foaming powder, milky powder and 
foaming milky powder. These powders can be packaged in either single dose packets or jars and tubes including several 
doses....

●     Beyond Beauty - Chain reaction

October 2006

Reporting from Beyond Beauty in Paris, the show that sets itself the ambitious task of providing a solution for managers 
right along the production chain

●     By the riverside

October 2006

Riverside Plastics, the South Wales-based bottle manufacturer has, after development work, created a collection of two 
bottles, 250ml and 500ml, for a new range of antibacterial handwash to be launched by John Drury & Co Limited, the 
soap...

●     Case for Jurlique

October 2006

Court proceedings have been launched against South Australian-based cosmetics company Jurlique which produces and 
distributes skin care, cosmetics and herbal products sold by boutique retailers and department stores, alleging that it 
breached...

●     Chamomile tea

October 2006

New from Daiichi is natural alpha bisabolol, mainly derived from the essential oil of the chamomile flower in 
concentrations of about 50%. Chamomile is widely known as a multiactive medicinal plant in traditional medicine. It is 
an optically...

●     Coach and Beautybank in scent deal

October 2006

Coach, a marketer of modern classic American accessories, and BeautyBank, entrepreneurial think tank division of The 
Estée Lauder Companies, have signed an exclusive agreement to create fragrances and related products to be sold in 
Coach...
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●     Colipa welcomes sunscreen guide

October 2006

European C&T association Colipa says it welcomes September’s publication of the European Commission’s Recommen-
dation of 22 September on the Efficacy of Sunscreen Products and Claims relating thereto. 

●     Coming of age

October 2006

Lancôme’s dry skin range Nutrix turns 70 this year and to celebrate the occasion the beauty brand has relaunched the line 
as Nutrix Royal. The original line was one of the first w/o emulsions available on the market, and since its launch...

●     Core Business and Ministry of Sound agreement called off

October 2006

The Core Business’ licensing agreement with nightclub and record label Ministry of Sound has been terminated 
according to the brand building specialist. Terms concerning the termination are still ongoing.

●     Crown standard

October 2006

Crown Risdon has developed an all-plastic stock mini lipstick case that is ideal for saleable or promotional GWP/PWP 
marketing campaigns. The package comes in a classic 50/50 proportion with a versatile plastic sleeve that can be 
moulded...

●     CTFA stands by nanoparticles

October 2006

The US Cosmetic, Toiletry and Fragrance Association (CTFA) has filed comments with the Food and Drug 
Administration (FDA) on the science and regulation of nanoparticles in personal care products. The comments address 
issues raised in a petition...

●     Double induction

October 2006

Induction Cap Sealing connoisseur Enercon Industries will be introducing its new French agent Extrudex at Emballage 
2006 in Paris. 

●     Energy boost

October 2006
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Energys is a new organic skin care line created by The Institute of Bioinformation in Switzerland. The product claims to 
tune into the body’s energy field, helping to give mind and body an energy boost. The range of hair, body and skin care...

●     Falling in and out of favour

October 2006

How easy it is to lose face? If a product is discovered to be something other than it purports to be, what chance does it 
stand?

●     Firmenich posts positive results

October 2006

Swiss flavours and fragrances specialist, Firmenich has announced an 8.7% rise in sales for the fiscal year ended June 
2006, taking the firm’s annual turnover to CHF 2,308m. The results have pushed the company into the number one slot 
for...

●     Flake-free locks

October 2006

L’Oréal Paris’ Elvive hair care brand has launched an intensive anti-dandruff treatment shampoo to target persistent 
flakes. Elvive Anti-dandruff Intensive Treatment shampoo is claimed to work from the first wash and is effective for up...

●     Fragrance - Revival of the fittest

October 2006

Modern perfumery is undergoing something of a renaissance as fragrance houses look to their archives for the creation of 
a new generation of classic scents

●     Fragrance Retail - Finding your niche

October 2006

Niche fragrances are growing in popularity with consumers, but how easy is it for retailers to sell them?

●     Gearing up

October 2006

As part of its drive to achieve additional industry standards of quality accreditation, Berkshire Labels has invested more 
than £450,000 in new UV flexo capacity. Central to the programme is a Mark Andy LP3000 line that, according to 
Berkshire’s...
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●     Germany - Winds of change

October 2006

The German C&T sector had a much healthier year in 2005 and the market is undergoing considerable change

●     Gin and tonic

October 2006

New from Silab is Adaptonyl, an ingredient developed from the ashwagandha (Indian ginseng). As a result of its tonic 
and adaptogenic virtues, adaptonyl is designed to return the physiological activities of skin cells in extreme conditions...

●     Good start for Alliance Boots

October 2006

Alliance Boots’ has released its first trading update since the two companies merged on 31 July 2006. The company 
commented that the integration of the two operations was proceeding well and that its retail business was on track. 

●     Hand relief

October 2006

The Sanctuary has relaunched its hand care range with new and improved formulations and new look packaging. The 
formula now contains a blend of antioxidants including white tea extract, which is said to condition and treat hands while 
helping...

●     Hard water soap

October 2006

A Croatian natural soaps producer has solved the problem of hard water soap scum and poor lather through the simple 
addition of an innovative chelating agent.

●     Japan - Growth factors

October 2006

Manufacturers and reatailers in Japan are hoping that the stagnation of the last few years is finally over

●     Jean-Pierre Houri - A good understanding

October 2006

Communication is key, says Jean-Pierre Houri, president of IFRA. He talks to SPC about working with the regulators and 
educating the media
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●     Join the gold rush

October 2006

Merck has introduced Colorona Precious Gold, a new effect pigment that exhibits natural gold-like effects. This golden 
lustre comes from the manufacturing process, with the advanced coating technology lending previously unachievable 
colour...

●     Just the job

October 2006

Contract packer Wasdell Packaging has used Sessions of York’s RC30 labelling system for a new project. Designed to 
label a variety of difficult-to-handle products from 10-30mm in diameter, the Sessions RC30 is suited for items such as 
vials,...

●     La Prairie colour

October 2006

La Prairie has used its skin care technology to develop new Radiance lip and eye compacts, each containing ten shades 
incorporating the company’s patented Cellular Complex. It also includes other ingredients which enable the products to...

●     L'Air du Lalique

October 2006

Nina Ricci is presenting its classic L’Air du Temps fragrance in a collectible Lalique bottle for Christmas. The two L’Air 
du Temps have been reinterpreted with enfolded wings to symbolise peace, love and spirituality. The bottle has an...

●     Luxury finish

October 2006

Edelmann Group will introduce cold foil transfer at Luxe Pack (stand DG1/DF2 in the Grimaldi Forum) in Monaco. 
Edelmann says this new technology opens entirely new perspectives for luxury goods companies for the finishing of 
folding boxes....

●     Luxury Packaging - Just add value

October 2006

Always at the forefront of creative innovations, luxury packaging designers are always pushing for greater impact. Mike 
Hale looks at some of 2006's luxury designs

●     Making a statement
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October 2006

DuPont intends to "make a statement" at Luxe Pack 2006. The company's displays throughout the show and at its stand 
(Hall Ravel, stand C3) will include new applications, such as second generation electroluminescent technology, 
sublimation...

●     Mama Mio

October 2006

Mama Mio has chosen the Cosmetic Packaging Group, a division of O.BERK Company, as packaging supplier for its 
luxurious line of maternity skin care products. The line includes tummy rubs and massage oils, which feature soothing 
fragrances...

●     Mineral makeover

October 2006

Following the growing trend for treatment make-up comes glo Minerals, a new colour cosmetics line said to combine 
pharmaceutical grade ingredients with natural high pigment minerals and antioxidants.

●     Mini adventure

October 2006

Bourjois is getting into the miniaturised trend with Mini Bourjois, described as a range of “small but perfectly formed 
cosmetics”. There are mini nail enamels, mini eye colours and mini lipglosses. 

●     Moisture maker

October 2006

Symdiol 68T is a patent-pending ingredient developed by Symrise cosmetic research. Symdiol 68T is a synergistic blend 
of 1,2-hexanediol, 1,2-octanediol and tropolone, which has been found to have good moisturising and antioxidant 
properties....

●     Nail products drop DBP

October 2006

Three major nail polish manufacturers have reported that they have started to remove certain chemicals from their 
products which environmental groups claim are linked to cancer and birth defects. The three companies are Del 
Laboratories,...

●     Naturals - Natural values

October 2006
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The need for truly natural products is growing and it is only fair to be straight with consumers about what they are really 
getting

●     Nivea revamped

October 2006

DieterBakicDesign recently carried out a substantial revision of the brand logo and packaging for key Beiersdorf brand 
Nivea Beauté, for a relaunch of the brand. The main difficulty in this, according to the design specialist, was the 
contradiction...

●     Organic sponsor

October 2006

Bentley Organic is sponsoring 30-year-old teacher Josh Whitehead in the 2006 Jungle Marathon, raising funds for 
multiple sclerosis organisation Flicker.MS.

●     Oriflame licensed for China direct 

October 2006

Oriflame has been granted a direct sales licence in China for the cities of Nanjing, Wuxi, Suzhou and Kunshan in Jiangsu 
province. The company says it plans to begin sales activities in November 2006. 

●     P&G suspends SK-II sales in China

October 2006

Procter & Gamble has suspended sales of its Japan-made SK-II skin care products in China after the country’s authorities 
said it had found traces of potentially harmful chemicals in the products. 

●     Perfect Pout

October 2006

Clinique’s new Full Potential Lips Plump and Shine is a multi-purpose lipgloss claimed to create the illusion of fuller lips 
without the stinging sensation sometimes associated with lip plumping products.

●     Record sleeve

October 2006

ITW Auto-sleeve has created shrink sleeves for a twin pack promotion for one of L'Oréal's top selling shampoo brands 
Elvital. The sleeves are supplied to leading German contract packer Packdervice who has co-ordinated the project. 

●     Redrawing the line
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October 2006

Enox is a new anti-wrinkle pen from Bruno Vassari. The pen is designed for applying a concentrate directly onto wrinkles 
without any need to touch the product.

●     Retail therapy

October 2006

Retailing Innovations is a sampling and unit dose concept created by Sampling Innovations. Working with professional 
hair care brand ghd, Sampling Innovations has introduced measured single dose mini bottles and tubes into the ghd 
indulgence...

●     Revlon cuts a fine line

October 2006

Revlon has announced the cutting of 250 jobs and its recently launched Vital Radiance in an attempt to re-achieve 
profitability at the company. 

●     Rhodia advanced in CSR

October 2006

Rhodia has been selected by the Advanced Sustainable Performance Indices (ASPI) Committee to feature in the Eurozone 
Index created by the Vigeo Group. This index includes the 120 best rated companies in the Eurozone according to 
Corporate...

●     Rotary club

October 2006

Grundfos has recently released its new positive displacement rotary lobe pump NOVAlobe, designed for high viscosity 
liquids, aimed at meeting the latest hygiene standards in sterile and aseptic processes.

●     Rubinstein signs Demi Moore

October 2006

French cosmetics brand Helena Rubinstein (L’Oréal) has signed Hollywood actress Demi Moore as its muse for make-up 
and skin care. The undisclosed deal will come into effect next year.

●     Saudis go scent shopping

October 2006
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Sales of cosmetics and fragrance in Saudi Arabia are set to grow 7% to SR5.25bn (US$1.39bn) this year, according to US-
Saudi Business Council figures.

●     Scents of style

October 2006

Crabtree & Evelyn is looking to attract a younger consumer with the launch of a new fragrance duo. Lost & Found play 
on difference, with Lost featuring an irreverent, exotic theme, while Found adheres to a more playful, innocent ideal. 
Found...

●     Showing off

October 2006

RPC beauté, founded on 1 July when RPC acquired Crown Risdon Europe, will exhibit its latest innovations at Luxe 
Pack in Monaco from 24-27 October (stand RD10, Hall Ravel). RPC has a strategy of sustained investment in industrial 
processes...

●     Smarty pants

October 2006

Bourjois is attempting to bypass its competitors by opting for a refined and brightly coloured coffret for its Christmas 
packs. Store shelves will feature 11 eau de toilette skus presented in the Smartbox coffret, a patented Cosfibel standard...

●     Squad rotation

October 2006

Elcometer has announced the launch of a new range of rotational viscometers. Elcometer says that the 2300 range is ideal 
for determining the viscosity of liquids that do not depend solely on temperature or pressure. The behaviour of both...

●     Staying power

October 2006

Revlon has relaunched its ColorStay make-up line with new formulations, shades and products. ColorStay make-up now 
contains SoftFlex, a new technology said to combine long wearing and comfort properties. The foundation, available in 
ten...

●     Super Luxe - The only way is up

October 2006

Once the preserve of prestigious fashion labels, high-end cosmetics have become more democratic in recent years with 
hitherto unknown niche and doctor brands enjoying success despite their high price tags
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●     The coolest of the cool

October 2006

Superbrands’ CoolBrands Initiative has announced the winner of the annual CoolBrands Survey for 2006/7. Selected by 
independent researchers and voted for by 21 style leaders, as well as consumers via a YouGov survey, the brands are 
evaluated...

●     The youth market helps itself

October 2006

The future of vending machines is looking rosy according to WSL Strategic Retail. The How America Shops... Everyday 
2006 survey highlights the potential of the channel and suggests that the introduction of several non-comestible 
consumer...

●     To buy on-shelf or online?

October 2006

How and where are we buying beauty? 

●     To cap it all

October 2006

Alcan has created three caps for the 50ml and 100ml edt and 100ml after shave lotion products featured in the range of 
the new Hermès men's fragrance Terre d'Hermès.

●     Unrealistic dreams

October 2006

There is increasing scepticism about the dramatic claims made for anti-cellulite products 

●     Unrealistic dreams

November 2006

Ratan Chaudhuri is sceptical about the dramatic claims made for anti-cellulite products 

●     US - Keeping up appearances

October 2006

The American beauty market is undergoing massive transformations. Faye Brookman investigates the key moods that are 
fashioning change
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●     US and EU rule on airplane liquids

October 2006

The ban on carrying cosmetics and toiletries on commercial flights has been lifted by US Airport Authorities. Passengers 
will now be able to carry cosmetics in a clear, sealable bag and in containers of less than 100ml. 

The...

●     Wake-up call

October 2006

Biotherm Homme (L’Oréal) has created a new anti-fatigue moisturiser that claims to kick-start skin, visibly reducing the 
signs of fatigue while helping to prevent against further signs. High Recharge, described as a non-stop skin battery,...

●     Weight loss

October 2006

The DryFlex S mobile dryer is a recent development by Colortronic to allow plastics processors the ideal solution for 
local beside-the-machine drying. The DryFlex S units and their drying hoppers have been redesigned by Colortronic 
production...
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